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ABSTRACT 
The aim of this research was to find out the influence of ant-smoking 
campaigns among students in Ajuy National High School. This study 
used qualitative research focused in case study, which utilized 
symposiums, posters and tarpaulin, video clips and lectures. During the 
survey, it was revealed that there were students both female and males 
from grade 7 to 10 who were engaged in smoking. But during the 
intervention, the informants specially the smokers progressively 
improved their desire to stop smoking because of its effect to our 
health. Furthermore, the non-smokers assured that they will not get 
involved in this kind of vices. The second-hand smokers, also vowed to 
encourage their friends and classmates to stop cigarettes smoking 
because of its results to our organ system. Thus, anti-smoking 
campaigns and messages could be excellent avenue to educate 
students about ordinances and laws, and effect of smoking to our 
health. The school administrators should encourage teachers to 
integrate smoking in their classes. Also, ask help from all stakeholders 
to close monitor sari-sari stores or cafeteria not to sell cigarettes to 
minors. Thus, messages, such as tarpaulin, posters and other forms of 
media must be posted in school premises and various places in the 
municipalities to inform students as well as their parents or guardians 
about cigarettes smoking. Parents and guardians play a vital role in the 
implementation of this advocacy. Also, the local government units 
should regulate the implementation of policies and ordinances 
regarding smoking of minor. 
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Introduction 
 
 One of the most common problems in Northern Iloilo among 
students is the rampant used of cigarettes smoking.   Students from 
all grade levels are already engaging in this kind of habitual act which 
causes deterioration of interest in their studies. They escape from 
classes together with peers and friends, and smoke around school 
premises. Teachers are very vigilant to encourage these students to 
stop smoking but it has no effect and the number of smokers 
increases rapidly. Even thought, one of the rules and regulations of 
the school is prohibiting smoking among students anywhere in the 
school premises or one hundred meters away from the institution but 
still have no effects to the learners. 

 
There were reports shown that even elementary pupils are 

cigarettes smokers. You can always see them walking in the streets, 
setting in a nearby cafeterias or even standing in a plaza holding 
cigarettes with classmates and friends.   About one in five smokes 
worldwide from ages 13 to 15, and 80, 000 to 100,000 children start 
to smoke every day and around 50% of whom live in Asia (Martin, 
2012).Due to this statistics, Department of Education (DepEd) in the 
Philippines in 2003 implemented the Youth Smoking Prevention 
(YSP) Program.   The objectives of this order are to prohibit smoking 
and sale of tobacco products inside public and private school 
campuses and premises.   Topics on smoking will be integrated in 
Health Education (DepEd ORDER, No. 33, s. 2003).   Schools together 
with their stakeholders are also campaigning to help stop smoking 
tobacco among young children.   Institutions with smoking policies 
have significantly decrease students rate of smoking.   However, 
school smoking bans are poorly complied, so enforcement is highly 
important with the help of all agencies concerned (Wakefield et al, 
2001). 

 
Another research revealed that teenagers are heavily 

influenced by tobacco advertising.   Even though, companies 
promote with precaution, such as it is dangerous to our health and 
the age level of consumer allowed, there are still a lot who wanted to 
continue to smoke. Parents play a significant role to ban smoking at 
home. Exposure to environmental tobacco smoke during childhood 
can   increase tolerance for tobacco smoke (Wakefield et al,2001). 
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Today, with the advent of technology, media messages are 
endemic in our society. We can see them everywhere such as, 
exposure to television and radio, movies, outdoor and point of sale 
advertising, via newspapers and magazines, on the internet and 
through books, brochures and posters. It can arouse curiosity among 
children (Cruickshanket al, 1993). 
  

The main thrust of this study is the influence and effect of 
anti-smoking messages and campaigns among students who are non-
smokers, second-hand smokers and smokers in Ajuy National High 
School. Thus, health behavior theory will be utilized in this study 
because basically students are aware of the effects of cigarettes’ 
smoking to our health. Furthermore, the contents of the innovations 
are more on the consequence, such as lung and throat cancers, skins 
diseases, and abnormalities among users and non-users. 
 
 

Objective of the Study 
 

The objective of this paper was to determine the effect of 
the anti-smoking campaigns among students in Northern Iloilo. Also, 
this was to identify the most effective methods to help students stop 
from smoking. 
 
 

Methodology 
  

This research utilized action research using qualitative 
methods to unveil the effects of anti-smoking campaigns to the 
students of Department of Education in Northern Iloilo.  The first step 
of this study is a two type survey questionnaire conducted that was 
made up of a yes or no and some open ended question.    The 
symposium was divided into two parts: first is about the laws and 
ordinance of anti-smoking and the second is about the effect of 
smoking to our health.   Also, tarpaulin as advertisement of the 
different laws and ordinances, and crusade for the consequence of 
smoking to our health were employed. In addition, instructional 
materials about laws and ordinance, and effect of smoking to our 
health were created. The researcher also asked the informants to 
watch a video taken from YouTube about smoking. They were asked 
to watch the video during their vacant period.  The informants of this 
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study were 3 non-smoker, 3 second-hand smokers, and 3 smokers. 
Prior to this research, the researcher conducted a survey about the 
prevalence of smoking among students in some selected secondary 
schools in Northern Iloilo.   

 

 
Results and Discussion 
 

Immersion with students 
  

The results showed that students in Northern Iloilo already 
started smoking at a very young age. They even learned to smoke 
during their elementary days.  They continue to smoke until they 
reach their adulthood because they could not stop their habits. Some 
of them said that peer pressure is the main factor that pushed them 
to try smoking. Due to curiosity, many of the informants tried 
smoking during their secondary education. 
  

Based on the observation collected, there were students 
both female and male who smoked within 50 meters away from the 
school. You can see these students in the cafeteria, sari-sari stores, or 
even in the houses of their friends and classmates. When they were 
asked who encouraged them to smoke, majority of them said that it 
was their peers.  
  
 Students escaped from classes and smoked in nearby 
cafeteria or sari-sari stores. They even went to the mountains or 
beaches with peers to smoke. 
  
 A grade 9 student said; 
 

“After lunch, we escaped from our classes to go to 
the mountain at the back of our school to smoke with my 
classmates. We stayed there until 5 o’clock in the afternoon. 
I enjoyed my group because we keep our secrets.” 

  
Effect of Anti-Smoking Campaigns 
  

Symposium. The researcher invited a Sangunniang Bayan 
Secretary to discuss about the ordinances as well the laws related to 
smoking during the flag raising ceremony. He promised that the LGU 
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will work together with education sector to totally eradicate the 
rampant smoking among our students.  In addition, he said he will 
implement close monitoring together with the PNP on this situation.  

 
Also, the chief of police was given the opportunity to further 

discuss about the campaign on smoking of the government. He 
stated that taxes for cigarette companies were raised to prevent 
teenagers to purchase this product. They even monitor our school for 
almost two months to ensure that smoking ordinances and laws 
were executed. Figure 1 shows the chief of police as guest during the 
flag raising ceremony together with his personnel.  

 
A doctor was requested to orient the students about the 

effect of smoking to our health. She discussed about different health 
problems causes by smoking.  
 

With this intervention many students were already aware of 
the programs and projects of the government on smoking. They also 
learned that all agencies both private and public were collaborating 
in this advocacy. Sanctions will be given to students caught smoking 
in school premises. Also, the integration of cigarettes smoking is part 
of the curriculum. 

 
 
Figure 1 
The Chief of Police Discussed About Smoking During the Flag Raising 
Ceremony 
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A grade 7 student revealed: 
  

“After the message of the chief of police, I was 
scared to try smoking. I have already an idea that it can give 
effect to my body. I also heard that many already died 
because of cigarettes smoking. I even told my classmates 
not to try smoking even once because it can be addictive.” 

 
 Anti-Smoking Advertisement. The informants of this study 
were asked about the effect of different advertisements of anti-
smoking message in the campus as well as neighboring places.  
  
Many of them stated; 
  

“With all those diseases that we can get from 
smoking, I am afraid now of its effect to my health. I will try 
not to engage in this habitual act.” 

  
Also, a female grade 8 student added; 
  

“Many of us were scared of the effects of smoking 
to our health. We are alarmed of the pictures in the 
tarpaulin.” 

 
 
Figure 2 
Campaigned used in the Study 
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Film Showing. The informants were grouped into two and 
during their vacant period, the researcher allowed them to watch a 
film taken from YouTube. All the 3 video clips were about the effect 
of smoking to our health. (see figure 3). 
  

After the film showing, most of them said that they will stop 
smoking or will never try to smoke. They do not want to die early. 
They do not want to get old easily. 

 
Figure 3 
Students Watched Youtube About the Effect of Smoking to Our 
Health 

 

 
 
Lecture. Students learned about smoking in their Health 

class during their grade 8 level. In Unit IV which is “Prevention of 
Substance Use and Abuse” they discussed “The Danger of Cigarettes 
Smoking” in 4th grading period. Such orientation caters to the 
awareness of every individual the hazards that the smoking may 
inflict on them. 
  

On the other hand, harmful effect of smoking to our 
respiratory system is being laid down in Grade 9 science curriculum. 
  

In Grade 10 Health, one activity is about cigarette packs that 
deal about Tobacco Regulation Act of 2003. 
  

Basing from the informal survey, I have found out that 
smoking is rampant at the early age. Therefore, in order to lessen this 
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juvenile problem, if not to totally eradicate it, educational 
amendment should imposed in elementary curriculum. Consider that, 
the child at young age smoke maybe because of environmental 
influence, since they can see their father or even mother smoke at 
home. Another is that they are being asked to buy cigarettes to the 
extent they are sometimes asked to light one. 
  

After our lecture, the informant number 4 said: 
  

“Anti-smoking must be included in elementary level 
to warn the pupils about the consequence of smoking.” 

 
Influence of Anti-Smoking Message 
  

The advocacy was an effective method to orient students 
about cigarette smoking. Many of the informants believe that it gave 
a big impact to their lives. They have realized that they get nothing 
about smoking but only health problems. 

 
From then on, two of three smokers will not try to smoke 

again. All the non-smokers will never engage in any activity related to 
smoking.  
 
 
Most Effective Interventions 
  

For almost 1 month and half after the implementation of the 
intervention, informants were interviewed for the last time. “Among 
the different interventions given, which is the most effective?” See 
Figure 4. 
  

Informant number 1 stated: 
 
“All the interventions were effective methods. I 

have already stopped smoking and I am frightened about 
the diseases it may cause me later.” 

 
They also all agreed that the intervention were all effective 

to encourage them to stop smoking. 
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Figure 4 
The Researcher Conducted Interview to Selected Informants. 
 

 
 

 
Conclusions 
 

1. Educating the informants about cigarettes smoking in 
various interventions, such as symposium, posters and 
tarpaulins, lectures and film showing make them realized the 
effect on our health. Non-smokers were scared to try 
smoking. Second hand smokers promised not to go with 
friends and classmates who are smoking because they 
already understand that they are the most affected.  
Smokers will try hard not to smoke again and they also stop 
from escaping from classes. 
 

2. The anti-smoking campaign really influenced the informants 
because many of them stated that they are now educated 
about the effect of smoking to their health. Health is a big 
factor to encourage students not to engage in smoking. 
Almost all of them were scared about health problems. 
 

 
3. All the anti-smoking campaigns were effective according to 

the informants. All of them were really frightened about the 
effects of cigarettes smoking to our health. 
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